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Meet, SERHANT Brand Book.
Created by us, to help you
understand who we are and
what we stand for.
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Strategy

- BRAND ESSENCE
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serhant.com

A Future for
Real Estate

without
Boundaries.

SERHANT. — the most followed real estate brand in the world, calibrated for the
marketplace of tomorrow, delivering proven results for buyers, sellers, and developers.
SERHANT. revolutionizes the traditional brokerage model by innovating through media
and content creation, and is powered by a full-service in-house film studio as well as an

amplification platform that puts our properties in front of more people than anyone else.
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Visual Identity

Logo Usage | Color Palette | Typography




Our Logo & Grid
Gives Our Brand
Structure and Helps
Things Make 7.




Logo &
Grid

Make sure you always use
the latest design file.
Never copy & paste it from
other sources. Ever.

BRAND GUIDELINES - LOGO

serhant.com

SERHANT.

LOGO TYPE



Exclusion
Zonhe

To ensure legibility, a clear area
must be maintained around the
logo at all times.

SERHANT.

BRAND GUIDELINES - EXCLUSION ZONE

SERHANT.

serhant.com

SERHANT.



Brand
Mark

Our brand mark can be used
both outline and filled. It can be
rendered in blue or White.

BRAND GUIDELINES - BRAND MARK

serhant.com
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Brand
Mark

Our brand mark can be used
both outline and filled. It can be
rendered in blue or White.

S.ENE

Filled brand mark in white Filled brand mark in blue Outilne brand mark in blue Outline brand mark in white

BRAND GUIDELINES - BRAND MARK

serhant.com

S
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Composition

Keep in mind that the arrangement
of content significantly influences

the overall appearance of our design.

When we consistently organize our
individual elements, we simplify
navigation and maximize the overall
Impact.

Grid:; 6x6

BRAND GUIDELINES - COMPOSITION

serhant.com

SERHANT.

SERHANT.

SERHANT.
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Our Colour Palette

\

Shows the World We Are
a Bright & Bold Brand,
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Color
Palette

Our brand is expressed through
the alternating combination

of 4 colors. Ultra
Light
Grey

BRAND GUIDELINES - COLOR

SERHANT.
Blue
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Color

Palette
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Color
Palette

® PMS COOL GREY 2
CMYK 0O,0,0,10

I RGB 270,270,270
Heaeaea

BRAND GUIDELINES - COLOR

serhant.com



Color

Palette
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Color

Palette
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System

By default, we employ either our
blue or white as a background.

= SERHANT.

BRAND GUIDELINES - SYSTEM

Background

serhant.com
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System

By default, we employ either our
blue or white as a background.

o SERHANT.

The Most Followed Real Estate
Brand in the World.

BRAND GUIDELINES - SYSTEM

Background

serhant.com

S.| 2



Color
Combinations

Some colors combos work
better than others. Aim for high

contrast
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Never use a percentage of the Never use the deep blue color
brand blue color as it will look on a background
purple.

serhant.com

S.| 22



TYPE

Headline

Montserrat Bold and Extra Bold
Tracking -20

Leading 1.1 pts.

Color: Blue or White

The Luxury
Real Estate

Color: Grey or White

a

: Market

; arkKe

Z Subheading

a Montserrat Bold
3 Tracking -20

>

=

m

Lorem ipsum dolor sit amet, consectetur adipisc-
ing elit. Vestibulum ac malesuada neque, congue
tempor nibh. Vestibulum viverra nulla dictum justo

mattis posuere. Vivamus ut accumsan erat. Mauris Body Copy

laculis felis aliquet, tempus dui ac, convallis risus. Montserrat Regular
Maecenas ultricies, urna vitae tempus gravida, nunc Tracking @)

urna tempor leo, feugiat finibus elit urna placerat Color: Black or White

eros. Integer elementum id augue a tristique.

serhant.com
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Our visual assets
consist of circular
elements that
contribute to conveying
OUr orane Rarrative:




Visual
Assets

You have the option to incorporate
either a single circle or multiple
iInterconnected or individual circles.
INn your design.

BRAND GUIDELINES - TYPE

Circle Round corners ( 50 px)

serhant.com
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Brand in Use

Let these examples inspire your creativity.




Brand
INn Use

BRAND GUIDELINES - BUSINESS CARDS

serhant.com

_ SERHANT.

lates
Templﬂfes Tam lates Marg Temp
@ shared with Mé personal TemMp: ) —
prand Templates g 55
Brand TemPZ=2

» e e
{y starred S o fdn ' ; g
; d -3 — E.- 'f:.-r“' ! i ' i ' =

4l populor Tempiates ) i ‘

v AssetType
posteards

TOOLS 1 show Sheet

" Show Book
signage
Letterhead

Folders L -
| Envelopes = : =
Buginess Cards d_ L @ o -
_ t Open House Two age.. TH For Sale Two Ag
SeoRaANdE TH For Sale One Agent.. .
Market
New York
‘amptons 5 ’ w 1
v Jersey _f‘: = |
O

ol oY

L “ By Serhant
) Licsnsed Real Extata Brokar
SLELA0 THE

K

10210 Strait Lane

Dallas, Texas, 75229

Residential RES-Single Family
6 Bedrooms | 7.4 Bathrooms
11,386 Intericr 5q it
BAS Exterior sq ft.

T2 Wnt Ermachucny. M ok, WY T S o151 sur T € et o

Headline
Address here | Offered $0,000,000
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Brand
Use

N

SAdVO SSANISNG - SANITEAIND dANVdd

S.| 28

wooueyldss



Brand
In Use

BRAND GUIDELINES - BPOSTCARDS

S.| 29
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Brand
Use
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Brand
INn Use

SERHANT. UiSt SERHANT. JuEe SERHANT. ©ren

Sozs¥d s

BRAND GUIDELINES - BEMAIL MARKETING

serhant.com
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Strait Lane

Dallas
Texas

(Brief listing description here)

(Brief listing description here)

(Brief listing description here)
& Bedrooms | 7.4 Bathracms

N386 Ineeriar &g fr_ | O Exteriar g ft
Real Estate Tax 30 | Comman Charges: $0

Offered at $23,000,000

Sophie Steignberg
ol ke =]

bt (218 971172

Saw gl of rivy E8rics

Saphie Steigricerg
eaphieEl o REra e Sim
b +IEIEETIIR
Sew al of oy lsting

Copyright B2077 SERMANT, A1l righis ressrsd. 572 Wik Arasdway, Hew Vork, Nv 10012

L Ty OF

Serhant LUC i a lioersed neal e Brokeed, Soaredd oo do business o Mos ok e guarn d

elany kred & mde i T LT 0 0 Ll O Y O Y e P EY g

MuEkREmanty & iten, which sheuld b rdepencert by varified srd e  wprenady disclaimras any
inkiliy in cnnnection thermuith. Mo Snancial o legnl advce peodded. Bosisl Houmrg OpRoranity.

10210
Strait

i | g
‘q.:."‘tll-l"L-' I L1 l"_' R o
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10210
Strait Lane

Dallas
Texas

(Brief listing description here)
(Brief listing description here)
(Brief listing description here)

Offered at $23,000,000

SIEYY LISTIMG

Sophie SEei kg
sapriefpbrakersge.com
k& +IEIEFTITZ
Saw sl of e BSTing

S S b
saphiefpbrakersge com
M EE)ETITR
Sea all of my Istng

Copwight 2027 SER-ANT, 1 dghis mscmved 372 Wiest Broadwry, Mow vork, My W0z

Sernant LLG b o lieensod resl eanaie ook, leense b do business s Hes vk Mo
win igaEing ihe complein e o ey of chertimibors o e
mesurEmeras and propsry cordiion which should e independ eney v s e, an

linkilmy in cznnection Ehemesiih. Mo firancal o egel schics proded
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ey cime brime any
Heuning CrRasiurnity.

House
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™ \-ui! L i
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10210
Strait Lane

Dallas
Texas

(Brief listing description here)

(Brief listing description here)

(Brief listing description here)
& Badrooms | 7.4 Bathrooms

N,386 Interiar sq ft | 0 Exterior g i
Baal Estate Tax 30 | Commaon Charges: $0

Offered at $23,000,000

Open House at
10210 Strait Lane Dallas, Texas75229

Saphie S b
sopniegtbrokersge.com
M SIEIEITINZ
S sl ol oy isting

Soghie SLEgbe s
sophiegtbrokersge.com
M 2] BT
Sl of oy istng

Copytight £2022 SER-AHT. &l tighis ieserved 372 Wiest Broodway, ow York, MY I0012

Sermant LLC s a lirensed nend estate neoker lioensed o da business in Hew Wik Mo guamsen. w
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Brand
INn Use

BRAND GUIDELINES - BEMAIL MARKETING

serhant.com

Feature Just Just
Listings Sold Listed

372 W Broadway 372 W Broadway 372 W Broadway

New York, NY 10012

New York, NY 10012 New York, NY 10012

Headline like [A Bright and
Stunningly Renovated Downtown

Tribeca -Bedroom Apartment] Headline like [A Bright and Headline like [A Bright and
Offered at $0,000,000 Stunningly Renovated Downtown Stunningly Renovated Downtown
ered at 50,000, Tribeca -Bedroom Apartment] Tribeca -Bedroom Apartment]
0 Bedrooms | 0 Bathrooms Last Ask $0,000,000 Offered at 50,000,000

0000 Interior sq ft.
0000 Exterior sq ft.

0 Bedrooms | O Bathrooms 0 Bedrooms | O Bathrooms
Real Estate Tax: $000 0000 Interior sq ft. 0000 Interior sq ft.
Common Charges: $000 0000 Exterior sq ft. 0000 Exterior sq ft.

Real Estate Tax: $000

- Common Charges: $000
VIEW LISTING

Features (optional)

/// Doorman
= Elevator
372 W Broadway BB -7 (B pers

S.| 32



Brand
INn Use

SERHANT.

288 Water Street
Completes Construction
New York YMBY

EMANUELE
q FIORE TEAM

We're selling homes X% faster!

Weealkhy
Real Estate Insights

for you

Is Now a Good Time to Sell
Your House
Business Insider

36
Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Phasellus et turpis vitae turpis feugiat vehicula

viverra sed nunc. Suspendisse arcu tellus, convallis in
nisl vel, sagittis hendrerit augue.

. - [Cii ]
e e ey Team [Hicllgs m@ 5

Here's what [Client Name] said:
Dear [Recipient Name],

Discover the latest trends and insights
fromm SOHO and UPTOWN. Tailored just for you!

Price per Square Foot:
$1.07K
Connect with [Agent Name] Today!

Call Now

Average Days On Market:
320

Insight:
The real estate market in Uptown remains robust.

Learn More

First name last name
Title

Email address
Phone number

See all of my listing

BRAND GUIDELINES - BEMAIL MARKETING

Median Sale Price: EMANUELE
$3M, up 3.2% since last year q FIORE TEAM

Price per Square Foot: U pd ates News We're selling homes X% faster!

$2.07K

SERHANT.

The Most Followed Real Estate Brand in the World

HE@@H®@®O®

Average Days On Market: Here's what [Client Name] said:

217
$250 Million NYC Penthouse

Insight: Homes of the Rich

The real estate market in Soho remains robust.

Learn More

60

HANT, All rights reserved. West Broadway, New York, NY 10012

Lorem ipsum dolor sit amet, consectetur adipiscing )

Read More . L . . . No financia
elit. Phasellus et turpis vitae turpis feugiat vehicula
viverra sed nunc. Suspendisse arcu tellus, convallis in

niclvval canittic handrarit atiniia

1 2 3 “

serhant.com
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Brand
INn Use

BRAND GUIDELINES - SIGNAGE

serhant.com

For Sale

Open )
House

Ryan Serhant

646.480.7665
ryan@serhant.com
Licensed RE Broker

SERHANT.
SERHANT. serhantcom

serhant.com

Ryan Serhant

929.319.7610
ryan@serhant.com

Licensed RE Salesperson

S.| 34



Brand
in Use

BRAND GUIDELINES - SOCIAL ASSETS

serhant.com

° \(
#oo In N C for residential sales volume

as an individual agent as ranked by WSJ Real Trends for 2022

TOP 00% of Agents Nationwide

as ranked out of 1.6 million real estate professionals in the United States

Ryan Serhant

SERHANT.

Winner
Philanthropic
Impact Award

Nominee

Media
Maverick

Winner to be announced in July

S.| 35



Brand
in Use

BRAND GUIDELINES - SOCIAL ASSETS

serhant.com

I've joined

ERMANT.

I've joined

SERHANT. |

S.| 36
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Brand
INn Use

WE SELL |
! . REAL
' ANOTHER ESTATE.
|~ HOME '
SOLD

—
<
T
m,
LLI
w .

BRAND GUIDELINES - BUSINESS CARDS
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serhant.com
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serhant.com

S.| 38



Team Branding




Team
Logo

The logo sizes should be balanced.
Always position the team at the left
or the top so it's read first.

TEAM LOGO

SERHANT.

BRAND GUIDELINES - TEAM LOGO

SERHANT.

serhant.com
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TEAM

BRAND GUIDELINES - TEAMS

serhant.com

' SERHANT.

TEAM LOGO

SERHANT.

S.| 4



TEAM

BRAND GUIDELINES - TEAMS

serhant.com

DO

The below examples are approved.
Opt for white logo on dark images
Opt for blue logo on light images

' SERHANT.
' SERHANT.

' SERHANT.

' SERHANT.

TEAM LOGO

DO NOT

The below examples are not approved.
Do not use the blue logo on dark images.

S.| 42



TEAM

STATIONERY

BRAND GUIDELINES - TEAMS

serhant.com

Agent Name

Agent’s Title

The Jadidian Team at SERHANT.
000.000.0000
email@serhant.com
serhant.com

372 West Broadway, New York, NY 10012

S.| 43
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